
City Council Work Session Handouts 

May 14, 2012 

 

I. Discussion of Zoning File 12-06 

 

II. Review and Discuss Proposed Water & Sewer Rates 

 

III. Sign Control Board Minutes of May 9, 2012 Meeting 

 

IV. Review and Discuss the Wildflower! Richardson’s Arts and Music Festival 

2012 

 

V. Review and Discuss the Recommended Enhancements to Chapter 18 of 

the City’s Code of Ordinances Concerning Sign Regulations  

 

VI. Review and Discuss the Promotion and Marketing of Local Events 









Zoning Exhibit 



Floor Plan 

N 



Building Elevations – Presented to CPC 



Color Rendering – Presented to CPC 



Revised Elevations 



Revised Elevations 



Revised Color Rendering 



1 – Looking Southwest at 

Front of Building 



2 – Looking Northwest 

along  Front of Building B 



3 – Looking Southeast from 

Subject Site 



4 – Looking Northeast from 

Subject Site 



5 – Looking North along 

Rear of Building B 



Revised Color Rendering 



City of Richardson 
Water and Sewer Fund 

Revenue Analysis 

City Council Worksession 
Monday, May 14, 2012 
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Introduction 

 Tonight’s presentation is a follow-up briefing to 
the May 7 meeting on water rates, which we 
began discussing during the Summer 2011-2012 
Budget Work Session.  
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Background 

 “No residential rate change is proposed at this time for Water/Sewer Utility and 

Solid Waste. Interim uses of available Rate Stabilization reserves are included to 
allow for a timely review during the next Fiscal Year for any required rate 
considerations. 

– Water rates were last adjusted in FY 2007-2008. 

– The last sewer rate adjustment occurred in FY 2008-2009. 

– The Utility Fund has been able to postpone this rate adjustment to this next FY 
2011-2012, even as the regional providers (NTMWD, DWU, Garland) have made 
periodic rate changes to Richardson for the wholesale price of these services. 

 During the period since our last adjustment(2008-2009), NTMWD’s 
wholesale water rate has increased by $0.19 per thousand gallons – a 16% 
change to date, with an additional projected increase of $0.14 or 10.2% 

change planned for FY 2011-2012.”  

(Excerpt from the 2011-2012 Budget Overview) 
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Background 

 Beginning in FY 2001-2002, the NTMWD began an 
aggressive capital improvement campaign aimed at 
system capacity improvements and securing new water 
rights to insure a stable and dependable supply for 
member and customer cities.   

 The cost of wholesale water began to see yearly 
increases after a period of several years of price stability 
at $0.72/1,000 gallons. 

 Fiscal Year 01-02 02-03 03-04 04-05 05-06 06-07 07-08 08-09 09-10 10-11 11-12

NTMWD/1,000 gal. 0.80$      0.87$      0.92$      0.97$      0.97$      1.02$      1.08$      1.18$      1.25$      1.37$      1.49$      

% Increase 11.30% 8.75% 5.75% 5.43% 0.00% 5.15% 5.88% 9.26% 5.93% 9.60% 8.76%
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Background 

Through judicious use of Fund Balance and cost containment strategies, 
the City adjusted consumer rates only 5 times during this same period. 

 
1 2 3 4 5 6 7 8 9 10 11

Fiscal Year 01-02 02-03 03-04 04-05 05-06 06-07 07-08 07-08 08-09 * 09-10 10-11 11-12 Bud

NTMWD/1,000 gal. 0.80$      0.87$      0.92$      0.97$      0.97$      1.02$      1.08$      1.08$      1.18$      1.25$      1.37$      1.49$         

% Increase 11.30% 8.75% 5.75% 5.43% 0.00% 5.15% 5.88% 0.00% 9.26% 5.93% 9.60% 8.76%

June 08

City Rates Adjustment

Minimum 6.00$      6.00$      6.00$      6.00$      6.00$      6.00$      6.00$      7.00$      7.00$      7.00$      7.00$      7.00$         

0-11,000 gallons 1.91$      1.91$      2.23$      2.23$      2.55$      2.55$      2.55$      2.95$      2.95$      2.95$      2.95$      2.95$         

11,001-20,000 2.07$      2.07$      2.41$      2.41$      2.76$      2.76$      2.76$      3.19$      3.19$      3.19$      3.19$      3.19$         

20,001-40,000 2.16$      2.16$      2.52$      2.52$      2.88$      2.88$      2.88$      3.33$      3.33$      3.33$      3.33$      3.33$         

40,001-60,000 2.51$      2.51$      2.92$      2.92$      3.35$      3.35$      3.35$      3.87$      3.87$      3.87$      3.87$      3.87$         

Over 60,000 2.63$      2.63$      3.07$      3.07$      3.51$      3.51$      3.51$      4.05$      4.05$      4.05$      4.05$      4.05$         

% Increase 9.70% 0.00% 16.50% 0.00% 14.50% 0.00% 0.00% 15.50% 0.00% 0.00% 0.00% 0.00%

* Included a 9.5% increase on sewer rates only
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Rate Pressures 

 NTMWD  - 28% of total supply off-line 

 (from NTMWD on April 16, 2012) NTMWD Board 
approved strategies to address shortages : 
– Implement Drought Contingency Plan 

 Stage 3 - March 29, 2012  

– Authorized short-term water purchases 

 60 mgd at estimated cost of $14 million per year 

– Approved extension of Texoma pipeline 

 Complete Fall 2013          Estimated cost  $300 million 

– Main stem Trinity pump station to Wetland 

 Complete Fall 2013          Estimated cost   $65  million 
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Rate Pressures 

 Our current rate model is based on the FY 10-11 

NTMWD rate model and does not include the 

strategies listed on the previous page. 

 

 

 As the District finalizes their plan this summer, 

our model will be updated for the coming years. 

 
 

 

NTMWD 11-12 12-13 13-14 14-15

Current Model 1.49$ 1.63$ 1.77$ 1.91$ 

Revised Model 1.49$ TBD TBD TBD
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Rate Pressures 

 Constrained Volume 

– Weather…..Constrains volume during drought as 
demand exceeds availability.  

– Conservation Regulations…as population growth 
continues, expect to see increasing regulatory 
actions mandating even more conservation. 

 Local Operating Costs 

– Excluding the cost of wholesale water and sewer 
treatment,  the cost of maintaining the system has 
risen 10.5% to $16.7 million since 2008. 
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Rate Pressures 

 Wholesale Water and Sewer Treatment Costs 
– The costs of wholesale water and sewer 

treatment account for 71% of the operating 
expenses and 53% of the funds total expenses. 

 Economic Cycles 
– Sales are affected by the fluctuations. 
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Rate Pressures 
Cost of wholesale water and sewer service as a percent of operating expense 
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Rate Pressures 
Cost of wholesale water and sewer service as a percent of total fund expense 
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2011-2012 Rate Study 

 Assumptions 
– Minimize impact to residents 
– Maintain 90 days of fund balance over the next 3 

years 
– Standard expenditure growth accounting for 

increased NTMWD and sewer service provider 
increases 
 Wholesale Water cost increased 38% since last City rate increase 
 Sewer Treatment cost increased 10% since last City rate increase 

– Resume twice a week watering in June with NTMWD 
Board Action pending at their May 24th. meeting. 
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2011-2012 Rate Study 

 Assumptions 
– Under current estimates, and with no changes to 

the rates, the Fund will finish the year with 
approximately 74 days in Fund Balance.  The 
proposed rate adoption is planned to increase 
days in Fund Balance to an estimated 88 to 90 
days at year-end. 
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2011-2012 Rate Study 

 Rate Application 
– Apply a uniform increase across the 5 tiers in 

water and both tiers in sewer while adjusting 
the base rate for water and sewer to help 
alleviate some of the pressure from rising 
maintenance costs 
 Current base rate generates $2.7 million from the 

water side and $2.2 million from the sewer side 
for a total of $4.9 million 
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Current Structure 

 All account holders covered under one uniform, 
conservation tier structure  

Current Rates Water Sewer 

Minimum $7.00 $7.00 

0-11,000 $2.95 $2.10 

11,001-20,000 $3.19 $4.16 

20,001-40,000 $3.33 $4.16 

40,001-60,000 $3.87 $4.16 

Over 60,000 $4.05 $4.16 
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Comparisons 
(Residential – based on 8K gals. Oct. through May and 18K gals. June through Sept) 

City Water City Sewer City Total

Mesquite * 638$   Plano * 505$   Garland * 1,076$ 

Garland * 599     Dallas 505     Mesquite * 1,068   

McKinney * 569     Garland * 477     McKinney * 1,018   

Grand Prairie 563     McKinney * 449     Dallas 1,010   

Fort Worth 531     Mesquite * 430     Grand Prairie 982      

Allen * 511     Grand Prairie 419     Fort Worth 940      

Average 510     Frisco * 410     Allen * 919      

Frisco * 506     Fort Worth 409     Frisco * 916      

Dallas 505     Allen * 408     Average 912      

Richardson * 492     Arlington 406     Plano * 880      

Irving 488     Average 403     Arlington 805      

Carrollton 453     Richardson * 282     Richardson * 774      

Arlington 399     Irving 272     Irving 760      

Plano * 375     Carrollton 261     Carrollton 714      
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2011-2012 Rate Study 

June Percent

City Water Rates Adjustment Change

Minimum 7.00$   8.00$        

0-11,000 gallons 2.95$   3.22$        9.00%

11,001-20,000 3.19$   3.48$        9.00%

20,001-40,000 3.33$   3.63$        9.00%

40,001-60,000 3.87$   4.22$        9.00%

Over 60,000 4.05$   4.41$        9.00%

City Sewer Rates

Minimum 7.00$   8.00$        

0-11,000 gallons 2.10$   2.29$        9.00%

Over 11,000 gallons 4.16$   4.53$        9.00%
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Residential Impact 

Total average residential bill increases $6.50/month 
(Based on 8,000 gallons a month from Oct. through May & 18,000 gallons a month for June through Sept.) 

– Average residential water bill increases $4.08/month 

– Average residential sewer bill increases $2.42/month 
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Average Residential Comparison 

City Water City Sewer City Total

Mesquite * 638$   Plano * 505$   Garland * 1,076$ 

Garland * 599     Dallas 505     Mesquite * 1,068   

McKinney * 569     Garland * 477     McKinney * 1,018   

Grand Prairie 563     McKinney * 449     Dallas 1,010   

Richardson - Proposed 541     Mesquite * 430     Grand Prairie 982      

Fort Worth 531     Grand Prairie 419     Fort Worth 940      

Allen * 511     Frisco * 410     Allen * 919      

Frisco * 506     Fort Worth 409     Frisco * 916      

Dallas 505     Allen * 408     Plano * 880      

Richardson - Current 492     Arlington 406     Richardson - Proposed 852      

Irving 488     Richardson - Proposed 311     Arlington 805      

Carrollton 453     Richardson - Current 282     Richardson - Current 774      

Arlington 399     Irving 272     Irving 760      

Plano * 375     Carrollton 261     Carrollton 714      

Average - Current 510$   Average - Current 403$   Average - Current 913$    

Average - Proposed 514$   Average - Proposed 405$   Average - Proposed 919$    



Average Small Office 
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City Water City Sewer City Total

Plano * 6,215$   Plano * 978$      Plano * 7,193$   

McKinney * 5,936     Arlington 763        McKinney * 6,698     

Allen * 5,923     McKinney * 762        Allen * 6,440     

Arlington 5,543     Fort Worth 610        Arlington 6,306     

Fort Worth 5,434     Frisco * 571        Fort Worth 6,044     

Mesquite * 5,286     Allen * 517        Mesquite * 5,779     

Irving 4,929     Dallas 504        Frisco * 5,415     

Frisco * 4,844     Garland * 502        Irving 5,219     

Richardson - Proposed 4,755     Mesquite * 493        Garland * 5,152     

Garland * 4,650     Grand Prairie 482        Richardson - Proposed 5,126     

Richardson - Current 4,358     Carrollton 448        Richardson - Current 4,694     

Carrollton 4,091     Richardson - Proposed 371        Grand Prairie 4,541     

Grand Prairie 4,059     Richardson - Current 336        Carrollton 4,539     

Dallas 3,476     Irving 290        Dallas 3,980     

Average - Current 4,980$   Average - Current 558$      Average - Current 5,538$   

Average - Proposed 5,011$   Average - Proposed 561$      Average - Proposed 5,572$   



Average Large Office 
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City Water City Sewer City Total

McKinney * 9,902$   Plano * 2,228$   Plano * 12,026$ 

Plano * 9,798     Arlington 1,769     McKinney * 11,515   

Allen * 9,688     Fort Worth 1,619     Fort Worth 11,303   

Fort Worth 9,684     McKinney * 1,613     Arlington 10,789   

Mesquite * 9,140     Richardson - Proposed 1,377     Allen * 10,668   

Arlington 9,020     Mesquite * 1,362     Mesquite * 10,502   

Irving 8,547     Garland * 1,319     Richardson - Proposed 9,796     

Richardson - Proposed 8,419     Richardson - Current 1,260     Irving 9,439     

Garland * 7,823     Dallas 1,245     Garland * 9,142     

Frisco * 7,776     Frisco * 1,221     Frisco * 8,997     

Richardson - Current 7,722     Grand Prairie 1,138     Richardson - Current 8,982     

Grand Prairie 6,754     Carrollton 1,011     Grand Prairie 7,892     

Carrollton 6,644     Allen * 980        Carrollton 7,655     

Dallas 5,863     Irving 892        Dallas 7,108     

Average - Current 8,335$   Average - Current 1,358$   Average - Current 9,694$   

Average - Proposed 8,389$   Average - Proposed 1,367$   Average - Proposed 9,756$   



Average Small Retail 
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City Water City Sewer City Total

Plano * 2,767$   Plano * 620$      Plano * 3,387$   

Allen * 2,321     Arlington 499        McKinney * 2,764     

McKinney * 2,274     McKinney * 490        Arlington 2,720     

Arlington 2,221     Allen * 346        Allen * 2,667     

Frisco * 2,198     Frisco * 331        Frisco * 2,529     

Fort Worth 1,918     Irving 290        Fort Worth 2,164     

Mesquite * 1,854     Carrollton 278        Mesquite * 2,027     

Garland * 1,819     Dallas 265        Garland * 2,020     

Irving 1,709     Grand Prairie 248        Irving 1,999     

Carrollton 1,650     Fort Worth 246        Carrollton 1,928     

Grand Prairie 1,646     Garland * 201        Grand Prairie 1,894     

Richardson - Proposed 1,536     Richardson - Proposed 178        Richardson - Proposed 1,714     

Richardson - Current 1,404     Mesquite * 173        Dallas 1,645     

Dallas 1,380     Richardson - Current 160        Richardson - Current 1,564     

Average - Current 1,935$   Average - Current 319$      Average - Current 2,254$   

Average - Proposed 1,946$   Average - Proposed 320$      Average - Proposed 2,266$   



Average Large Retail 
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City Water City Sewer City Total

Plano * 24,930$ Plano * 15,573$ Plano * 40,503$ 

Arlington 21,208   Arlington 12,220   Arlington 33,428   

McKinney * 19,386   McKinney * 10,183   McKinney * 29,569   

Fort Worth 17,746   Fort Worth 9,846     Fort Worth 27,592   

Frisco * 16,578   Dallas 9,170     Richardson - Proposed 23,873   

Allen * 15,893   Richardson - Proposed 8,987     Mesquite * 23,503   

Mesquite * 15,740   Richardson - Current 8,249     Frisco * 22,587   

Irving 15,683   Mesquite * 7,763     Dallas 22,397   

Richardson - Proposed 14,886   Garland * 7,340     Richardson - Current 21,908   

Garland * 14,309   Carrollton 6,883     Garland * 21,649   

Richardson - Current 13,659   Grand Prairie 6,376     Irving 21,010   

Grand Prairie 13,448   Frisco * 6,009     Allen * 20,283   

Dallas 13,227   Irving * 5,327     Grand Prairie 19,824   

Carrollton 12,446   Allen * 4,390     Carrollton 19,329   

Average - Current 16,481$ Average - Current 8,410$   Average - Current 24,891$ 

Average - Proposed 16,575$ Average - Proposed 8,467$   Average - Proposed 25,042$ 



Average Manufacturing 
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City Water City Sewer City Total

Mesquite * 14,101$ Fort Worth 10,963$ Mesquite * 23,267$ 

Irving 12,949   Plano * 10,459   Richardson - Proposed 22,739   

Richardson - Proposed 12,610   Richardson - Proposed 10,129   Fort Worth 21,669   

Garland * 11,680   Richardson - Current 9,297     Richardson - Current 20,866   

Richardson - Current 11,569   Mesquite * 9,166     Plano * 20,329   

McKinney * 11,524   Garland * 8,244     Garland * 19,924   

Allen * 11,140   Arlington 8,018     Irving 19,802   

Frisco * 10,979   McKinney * 7,873     McKinney * 19,397   

Fort Worth 10,706   Frisco * 7,313     Frisco * 18,292   

Grand Prairie 10,433   Dallas 7,200     Arlington 17,771   

Plano * 9,870     Grand Prairie 7,041     Grand Prairie 17,474   

Arlington 9,753     Irving 6,853     Allen * 16,946   

Dallas 9,193     Allen * 5,806     Dallas 16,393   

Carrollton 7,212     Carrollton 4,914     Carrollton 12,126   

Average - Current 10,855$ Average - Current 7,934$   Average - Current 18,789$ 

Average - Proposed 10,935$ Average - Proposed 7,998$   Average - Proposed 18,933$ 
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3 Year Action Plan 

 FY 2011-2012 
– An increase of 9.0% across all tiers. 

– Minimum charges for water and sewer increase 
$1.00 to $8.00 per month for all account holders. 

  FY 2012-2013 
– Rate change dependent on final capital plan from 

NTMWD but likely required during the FY 

 FY 2013-2014 
– Rate change dependent on final capital plan from 

NTMWD but likely required during the FY. 
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Recommendations/Next Steps 

 A May 14th adoption allows for the first billings 
of June to reflect the new rate 

 Continue to monitor weather impacts and 
budget maintenance toward fund balance 
recovery 



City of Richardson Sign Control Board 

May 9, 2012 Meeting  



SCB Case #12-06 
Harrington Chiropractic 
1980 Nantucket Drive 



Applicable Ordinances 
 

Chapter 18, Article I, Section 18-5 Prohibited Signs 
 

 (4) Jump clocks or digital display devices showing 
time, temperature or any printed message may be 
allowed by a special permit of the Sign Control 
Board 

 



Requested Variance 
 
 Erect a digital display device showing time and 

temperature that will change every five seconds. 
 

 
 
 



Reason for request 
 
 The proposed sign will project a current and clean 

look. 
 

 A time and temperature jump clock is a device that 
provides a public service.  

 
 
 



Existing Sign 



 

Proposed Sign 



Sign Control Board Action 
 
 SCB 12-01 was approved unanimously by the Sign 

Control Board. 
 
 
 



City of Richardson Sign Control Board 

May 9, 2012 Meeting  



Proposed Sign – January 2012 



City Council Work Session  
Update 

May 14, 2012 



2012 WILDFLOWER! 
Artist Line Up* 

FRIDAY 
May 18 
 

Le Freak 
Nelly 

metroPCS Stage 
 

Chic with Nile Rodgers 
The Commodores 

ViewPoint Bank Stage 
 

AbbaMania 
The Abba Tribute! 

Eisemann Center Hill Hall 

SATURDAY 
May 19 
 

Augustana 
Dashboard Confessional 

metroPCS Stage 
 

Lou Gramm – the Voice of 
Foreigner 
Joe Walsh 

ViewPoint Bank Stage 
 

AbbaMania 
The Abba Tribute! 

Eisemann Center Hill Hall 

SUNDAY 
May 20 
 

Radio Disney Presents 
Shealeigh 

metroPCS Stage 
 

Neal McCoy 
Mark Chesnutt 

ViewPoint Bank Stage 
 

AbbaMania 
The Abba Tribute! 

Eisemann Center Hill Hall 

*As of April 5 



Sponsorship Highlights 

• Goal  $320,000 

• Today $330,000 

• 5 Hour energy is back! 

• SLURPEE sampling new flavors 

• BBQ Sauce ???– Tri Marketing 

• Spring Free Trampoline - giving away a new trampoline!  

• AMLI Apartments – Free Public Photo Booth  



Patio Parties 

• Patio Parties  

• AT&T 

• Blue Cross Blue Sheild 

• Cisco 

• View Point Bank 

• ARGO Data 

• “Wild Ride Wild Run” fund raising team 

• Berkner HOA 

• Heights HOA 

 



Media 
This Friday, May 18th, Good Morning Texas will feature 
WILDFLOWER! Richardson’s Art s and Music Festival!! 

Caroline 
Sunshine 



Media 

 



Media 
• Special insert “neighbors go!” 

• Allen/Frisco/McKinney  38,086 
Garland/Mesquite   38,361 
Park Cities/Uptown/North Dallas   32,708 
Plano/Murphy/Wylie   48,783 
Richardson/Far N. Dallas/Lake Highlands   32,151 
    TOTAL: 190,089 households 
 



Posters 

•  1,500 posters  

• Executive Steering 
Committee - 
Marketing Committee 
managed most of the 
deliveries 



Guitar Art Contest 

• 41 entries so far! 

• Rob Baker – HiTONE Guitars  

• Richardson Resident  

• Graphic Artist 

• Guitar maker 

• KidKraft 

• Toy Maker 

 



PARANORMAN   
animated movie characters 
In theaters August 17th 

 

 

 

 

 

 

Strolling characters will be  

walking the Festival 

grounds! 



Weather Outlook 

 





Wildflower! Hotel Campaign 

• Overall Campaign 

• Radio 

• Billboards 

• Digital 

• Radio Campaign in Drive Cities 

• Tyler / Longview -  

• Waco 

• Wichita falls 

• Lawton, Oklahoma 

 

Tyler Billboard 



Overall Campaign 

• Radio Promotions  

• VIP Package 

• 3-Day Pass Ticket Give-Away 

• Hotel Deals Landing Page 

• www.wildflowerhoteldeals.com 

• Digital 

• Trip Advisor 

• Dine Smart Dine Local 

• Wildflower! 

• Richardson CVB 

• Each Radio Station 

 

 

 

http://www.wildflowerhoteldeals.com/
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Overall Campaign 

• Radio Promotions  

• VIP Package 

• 3-Day Pass Ticket Give-Away 
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17 
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• Wichita Falls, Tx 
• KNIN  

• Holiday Inn -Richardson 

• KYYI – The Bear 107.3 

• Richardson Renaissance Hotel 

• Tyler – Longview, Tx 
• KLAW – 101 Oklahoma’s Best Country 

• Richardson Residence Inn by Marriott 

• KISX – Hot Jamz 107.3 

• Richardson Hyatt Regency 

• Waco, TX 
• KBGO – Big 95 

• Hilton Garden Inn 

• Lawton, OK 
• KVRW – My 107.3 FM 

• Courtyard by Marriott 

 



Working Together For the Greater Good 



City Council Work Session  
Update 

May 14, 2012 



SIGN ORDINANCES RECOMMENDED 

REVISIONS – ARTICLES I & II 

City Council Briefing: May 14, 2012 



 City Council 2011-13 Statement of Goals 

 

 Economic Development: Ensure that development, 

redevelopment, and construction requirements are clearly 

communicated, and the City's processes and procedures 

are predictable, consistent, easy to understand, and 

timely. 

Introduction 



 Recommendations are intended to make it easier for 

business owners to interpret and apply sign regulations.  

 

 The proposed enhancements also seek to address other 

opportunities that have developed due to changes in sign 

technology and construction methods as well as community 

trends. 

 

Introduction 



Overview of Existing Ordinance 

 First adopted in 1966 

 Last amended in 2004 – Exempted political signs 

 Regulations organized in the following manner: 

 General regulations (9 subsections) 

 Prohibitions (12 subsections) 

 Classification (7 categories, 38 sub-categories) 

 District Regulations (4 categories) 

 

 

 



Shortcomings of Existing Ordinance 

 Ordinance tends to be difficult for business owners and 

contractors to understand due to classification / use district 

approach 

 

 



Shortcomings of Existing Ordinance 

 Ordinance tends to be difficult for business owners and 

contractors to understand due to classification / use district 

approach 

 Ordinance prescribes inconsistent regulations for the same 

or similar uses (churches for instance) that locate in the 

various use districts 

 

 



Shortcomings of Existing Ordinance 

 Ordinance tends to be difficult for business owners and 

contractors to understand due to classification / use district 

approach 

 Ordinance prescribes inconsistent regulations for the same or 

similar uses (churches for instance) that locate in the various 

use districts 

 Ordinance does not include regulations for new, modern 

sign types or community signs 

 

 



Shortcomings of Existing Ordinance 

 Ordinance tends to be difficult for business owners and 

contractors to understand due to classification / use district 

approach 

 Ordinance prescribes inconsistent regulations for the same or 

similar uses (churches for instance) that locate in the various 

use districts 

 Ordinance does not include regulations for new, modern sign 

types 

 Ordinance does not detail or specify how various sign 

elements shall be measured 

 



Shortcomings of Existing Ordinance 

 Ordinance tends to be difficult for business owners and 

contractors to understand due to classification / use district 

approach 

 Ordinance prescribes inconsistent regulations for the same or 

similar uses (churches for instance) that locate in the various 

use districts 

 Ordinance does not include regulations for new, modern sign 

types 

 Ordinance does not detail or specify how various sign 

elements shall be measured 

 All variances require Sign Control Board approval 



Enhancements Opporunities 



Enhancement Opportunities 

1. Organize regulations by Sign Type 

 Eliminate classification and use district sections 



Enhancement Opportunities 



Enhancement Opportunities 



Enhancement Opportunities 

1. Organize regulations by Sign Type 

 Eliminate classification and use district sections 

 

2. Include new Sign Types currently not addressed by 

existing ordinance. 

 

 

 

 



Enhancement Opportunities 

1. Organize regulations by Sign Type 

 Eliminate classification and use district regulations 

 

2. Include new Sign Types currently not addressed by existing 

ordinance. 

 

3. Adopt an appendix to include supporting material 

(pictures, diagrams, etc.) 

 



Enhancement Opportunities 



Enhancement Opportunities 

1. Organize regulations by Sign Type 

 Eliminate classification and use district regulations 

 

2. Include new Sign Types currently not addressed by existing 

ordinance. 

 

3. Adopt an appendix to include supporting material (pictures, 

diagrams, etc.) 

 

4. Create a minor modification in addition to the existing 

variance option 



Enhancement Opportunities 

 Minor Modification – Insignificant differences; meet intent 

and goals of ordinance 

 May be approved administratively by Chief Building 

Official 

 

 Variance – Significant changes; unclear if meet intent and 

goals of ordinance 

 Must be approved by Sign Control Board of Adjustment 

 



Sign Control Board Work Plan 

 February – General overview of assignment as outlined by 

City Council; Reviewed Article I 

 March – Reviewed revisions to existing regulations in Articles III 

& IV; Made recommendations 

 April – Reviewed new sign types; Made recommendations  

 May – Reviewed Article II; Made recommendations; Finalized 

overall recommendation 



Sign Control Board Recommendations 

Articles I & II 



General Changes 

 Replaced Chief Building Official with Director of  Community 

Services 

 Replaced Classification and Use District with Sign Type 

 Replaced Major Attached Sign with Attached Sign 

 Replaced Major Freestanding Sign with Pole Sign 

 Replaced District with Zoning District 

 



Article I, Section 18-2. Definitions 

 Added definition of: 

 

 Abandoned Sign, means a sign that depicts or refers to a 

product, business, service, activity, condition or occupation 

which: 

 Has changed in such a manner that the sign no longer 

properly or appropriately identifies or describes said 

product, business, service, activity, condition or occupation 

No longer exists at the location referred to in the sign 

No longer exists in any way or at any place. 



Article I, Section 18-2. Definitions 

 Added definition of: 

 

 Landscaping means any plant materials including, but not 

limited to, live trees, shrubs, groundcovers, grass, flowers, 

and native landscape materials; also including, but not 

limited to, inorganic features such as planters, stone, brick, 

and aggregate forms, water, or other landscape elements 

approved by the Director of Community Services. 



Article I, Section 18-2. Definitions 

 Added definition of: 

 

 Logo means any design, insignia or other marking of a 

company or product, which is used in advertising to identify 

the company, business or product. 



Article I, Section 18-2. Definitions 

 Added definition of: 

 

 Outdoor Structure, means anything constructed or erected 

which requires a permanent location on the ground or which 

is attached to something having a fixed location on the 

ground, designed and intended to provide identity, 

decoration or protection from the elements, including but not 

limited to supporting walls, canopies, awnings, porte-

cocheres, appurtenances or other permitted structures as 

determined by the Director of Community Services. 

 



Article I, Section 18-2. Definitions 

 Amended definition of: 

 

 Sign means an outdoor structure, sign, display, light device, 

figure, painting, drawing, message, plaque, poster, 

billboard, name, announcement, insignia, banner, mural, 

description, logo, illustration, neon tube or other thing that is 

designed, intended or used to advertise or inform about an 

activity, place, product, person, organization, business or 

other legally permitted service. 



Article I, Section 18-2. Definitions 

 Amended definition of: 

 

 Monument sign means any sign mounted on a base six feet 

in height or less, with a maximum area of 35 square feet. 

which is contiguous to the ground and not elevated above 

grade by use of poles, struts, or wires and which has no 

clear space for  the full width of the sign between the 

bottom of the sign and the surface of the ground. 

 A monument sign may include a sign face and sign structure, 

and may also include a sign base and sign cap. 



Article I, Section 18-2. Definitions 

 Deleted definition of: 

 Canopy 

 Gross surface area 

 

 Separated definition of: 

 On-premise / Off-Premise sign 

 Sign, On-premise 

 Sign, Off-premise 

 



Article I, Section 18-5. Prohibited Signs 

 Subsection (3) 

 No person shall attach any sign, paper or other material or 

paint, stencil or write any name, number (except house 

numbers) or otherwise mark on any sidewalk, curb, gutter, 

street, tree, tower, utility pole, public building, public fence 

or public structure for advertising purposes, except such 

signs as are permitted by this chapter to be placed in the 

public right-of-way.   Any sign placed on public property may 

be removed without prior notice. 



Article I, Section 18-5. Prohibited Signs 

 Subsection (9) 

 Signs attached to or upon any vehicle shall be prohibited 

where any such vehicle is parked within 20 feet from a 

street right-of-way on a site. 

 Said vehicle shall be parked completely and wholly in a single 

designated parking space. 

 Signs attached to a vehicle shall be incidental to the bona 

fide use for transportation purposes of the vehicle to which 

the sign is attached. 

 If a vehicle displaying a sign is not a bona fide use for 

transportation purposes, the vehicle shall be deemed to be 

a freestanding sign and subject to all provisions of this 

chapter pertaining to freestanding signs. 



Article I, Section 18-5. Prohibited Signs 

 Subsection (13) 

 Signs that are held by or attached to a human being, with the 

exception of political signs, are prohibited. 

 A human sign includes a person dressed in costume, both, for 

the purposes of advertising or otherwise drawing attention to 

an individual, business, commodity, service, activity, or 

product.  



Article I, Section 18-6. General Regulations 

 Subsection (7) 

 All illuminated signs shall be subject to the provisions of the 

electric code of the city as may be amended. In addition, all 

internally illuminated signs shall bear the Underwriters' 

Laboratories label or be built to comply with Underwriters' 

Laboratories requirements shall be listed by an accredited 

listing agency and shall be installed in accordance with 

chapter 600 of the National Electric Code, unless otherwise 

approved by special permission. 



Article I, Section 18-6. General Regulations 

 Subsection (8) 

 A comprehensive sign plan shall be submitted to the chief 

building official for approval for any site prior to site plan 

approval by the City Plan Commission. 



Article I, Section 18-6. General Regulations 

 Subsection (8) 

 Signs for locations granted a special use permit under 

Article XXII-A of the CZO shall be based on the applicable 

zoning classification of the use in lieu of the base zoning. 

 Retail/commercial sign regulations are restricted to local 

retail and commercial zoning districts unless more than 50 

percent of the building or buildings are used for retail or 

commercial use.  Office/Technical Office sign regulations are 

restricted to Office and Technical Office zoning districts unless 

more than 50 percent of the building or buildings are used 

for Office or Technical Office use. 

 



Article II, Section 18-30. Generally 

 Sec. 18-30. Abandoned signs. 

 Any sign which has been deemed abandoned shall be 

removed; or have the face replaced with a weatherproof, 

blank face by the owner, agent or person having the beneficial 

use of the building,  structure or lot upon which such sign is 

located within one hundred eighty (180) days after the 

business has abandoned the tenant space. 



Article II, Section 18-78. Issuance & Term 

 Sec.18-78 (2). Generally 

 No variance shall be valid for a period longer than two (2) 

years from the date of the variance approval unless a permit 

is obtained within such period and the erection or alteration of 

the sign is started within such period. 



Article II, Section 18-80. Minor Modification 

 Sec.18-80. Generally 

 In order to provide a method to allow for minor numerical 

adjustments or consider alternatives for a particular standard 

of this code, minor modifications may be permitted 

 Requests for a minor modification pursuant to this ordinance 

do not constitute a request for a variance and shall not be 

subject to review by the sign control board.  



Article II, Section 18-81. Minor Modification 

 Sec. 18-81. Applicability 

 A minor modification may be approved administratively by the 

Director of Community Services to the following standards: 

 To consider and authorize an adjustment up to 10% of a 

square foot or height standard set forth in the code. 



Article II, Section 18-82. Minor Modification 

 Sec. 18-82. Approval Criteria 

 To approve a minor modification, the Director of Community 

Services must determine that granting the minor modification: 

 Is an obvious and needed modification. 

Meets the general goals of the City and is consistent with 

the purposes and intent of this Chapter. 

Will not materially or adversely affect adjacent land uses 

or uses in the immediate vicinity of the proposed sign. 



Next Steps 

 Accept City Council feedback and suggestions related to 

recommendations for Articles I & II; Update as appropriate 

 

 Brief Chamber of Commerce Retail Committee on proposed 

Sign Type regulations on May 31st 

 

 Brief City Council on Article III - Sign Types in mid-June 

 

 Schedule joint meeting of City Council and Sign Control Board 

to discuss guiding principles in light of new regulations 



SIGN ORDINANCES RECOMMENDED 

REVISIONS – ARTICLES I & II 

City Council Briefing: May 14, 2012 



























City Council Worksession 
Monday, May 14, 2012 



“Evaluate the promotion and marketing of local 
events within the community that are not city 
related or sponsored.” 



City hosted or sponsored 

Hosted by a partnering institution 

Items of general community interest that 
are consistent with City Council goals 

Match marketing and communication 
goals with appropriate outlet 



Must be non-partisan – no political 
advertising 

Cannot selectively promote . . . 
 Must give equal access in order to avoid giving one 

entity a competitive advantage in the marketplace 

 Avoid selective advertising claims 

 

 



Bill Stuffers 

Website 

Direct Mail 

Advertising 

Convention 
& Visitors 

Email 

Banners 

News 
Releases 

Social Media 

Partners 



Parks & Recreation 
Events 

Animal Services 
Events 

Public Meetings & 
Forums 

City Funded Arts 
Events 

Public Safety Events Festivals 

City Sponsored  
Non-profit Events Civic Center Events Library Events 

Eisemann Center 
Events 



 24/7 Access to information 

 Virtually unlimited 



 Mailed to all postal customers monthly 

 US Bulk Mail System 

 Organizational Listing 

 Some ads or stories 

 Dine Smart Dine Local Special Editions 



 Included in monthly City utility bills (mailed and emailed) 

 4 billing cycles 

 Must meet custom print specifications for printed version 



 Sent to citywide email list weekly on Fridays 

 Special events attended by Council 

 Events coming up 





 Done on a select basis when need and budget allows 

 Special editions on occasion (i.e. DBJ for economic 
development and DMN for Wildflower Festival) 







• Banners on major thoroughfares throughout the City 
• Mostly City Sponsored Events and Information 
• Some use by schools and local arts groups 





 As a service to the community, the City of Richardson will 
assist in promoting cultural, educational, recreational, or 
informational events sponsored by non-profit 
organizations. The promotion of any event does not imply 
advocacy or endorsement by the City of Richardson. 

 Announcements and/or advertisements of a commercial or 
personal nature, such as want ads, lost and found notices, 
garage sales, political campaigns or business opportunities 
will not be promoted. 

 The Director of Communications or his/her designee must 
approve all events promoted with City resources. 



 Expand information provided 
on calendar hosted on City 
webpage 

 Need to develop guidelines 
for inclusion – will need to 
stay within limitations 

 Need to develop a submittal 
and approval process 

 Assign staff to manage 
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